
In 1999, Casio began to publish its Environmental Report. The report 
underwent a title change to the Sustainability Report last year (2004) 
as the report contents were revised to encompass social and 
economic activities, as well as environmental conservation programs. 
This year (2005), the title of the report has been changed once again 
to the CSR Report. The new report provides greater information and 
contains expanded environmental performance data. It also articulates 
Casio's social responsibilities to its diverse groups of stakeholders, 
which consist of its customers, business partners, investors and 
shareholders, and employees, as well as communities, citizens and 
the international society. 
●The report was designed to be read by all stakeholders.* We made 

special efforts to use descriptions and expressions that are clear to 
any reader so that our customers at large who patronize our 
products and our employees feel inclined to read it.

●As much as possible, graphs and charts used in this report were 
designed to be barrier free to people who have vision perception 
peculiarities.

●On the back cover are additional contact information and Casio's 
Website URL to facilitate two-way communication with our readers.
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Editorial Policy

Scope of the Report

●Reporting Period
This CSR Report 2005 summarizes mainly the CSR activities of the 
Casio Group in the 2004 fiscal year (from April 1, 2004 to March 31, 
2005). However, parts of the Report contain information that precedes 
April 2004.

●Business Units Covered by the Report
The following table shows the scope of environmental accounting and 
that of environmental impact data compilation and description. Ten 
domestic business units and 12 overseas units were added newly this 
year. (These are printed in blue in the table.)

Readers are cautioned that any reference made to "Casio" in this 
report means the Casio Group. In contrast, "Casio Computer" when 
used in this report refers to Casio Computer Co., Ltd. all by itself.

●Reported Areas
This CSR Report was prepared in compliance with the Environmental 
Report Guidelines (2003 Edition), issued by the Ministry of 
Environment, based on the Sustainability Reporting Guidelines 2002 of 
the Global Reporting Initiative (GRI).

This report includes not only facts about past and present activities of Casio Computer 

Co., Ltd. and its Affiliates (Casio Group) but also forecast that is based on our business 

plans and management policies that were in effect at the time the report was published. 

Such projections and plans were formulated, based on the most current information that 

was available at the time. There is therefore a possibility that the outcome of future 

business activities and events will differ from the projections and plans that are presented 

in this report, due to changes in various factors. Readers are thus advised to use caution 

when interpreting such projections and plans.

* Hachioji R&D Center of Casio Computer is included in the electronic component division 
whereas the Head Office of Casio Computer, its Hamura R&D Center and Casio Hitachi 
Mobile Communications are included in the electronics equipment division.

* The figures in brackets indicate the numbers of operational sites. Business units that are 
not accompanied by a bracketed figure operate at one site.

The sites that are underlined in the table above are included in the report only with 
respect to their "environmental conservation cost" and "economic impact."

Forecast and Plans about Future

Names of Group Member Units

Hachioji Research & Development Center, 
Casio Computer Co., Ltd., Kofu Casio Co., Ltd. (2), 
Kochi Casio Co., Ltd., Casio Micronics Co., Ltd. (2)

Head Office, Casio Computer Co., Ltd., 
Hamura Research & Development Center, Casio Computer Co., Ltd., 
Yamagata Casio Co., Ltd. (2), Casio Electronic Manufacturing Co., Ltd., 
Casio Support System Co., Ltd. (5), Casio Techno Co., Ltd., 
CCP Co., Ltd., Casio Hitachi Mobile Communications Co., Ltd., 
Casio Communication Brains, Inc., 
Casio Entertainment, Inc., Casio Marketing, Inc.,
Casio Information Service Co., Ltd., Casio Information Systems Co., Ltd., 
Casio I-net Solution Co., Ltd., Casio Soft Co., Ltd.,
Casio Business Service Co., Ltd., Casio Electronic Devices Co., Ltd.

Casio Korea Co., Ltd., Casio Taiwan Ltd., 
Jiu Shui Keng Casio Electronics Factory, 
Casio Electronics (Zhuhai) Co., Ltd., Casio Electronics (Zhongshan) Co., Ltd., 
Casio (Thailand) Co., Ltd., P.T., Asahi Electronics Indonesia, 
Casio Computer (Hong Kong) Ltd., Casio Electronics (Shenzhen) Co., Ltd., 
Casio (Shanghai) Co., Ltd., Casio Electronics (Guangzhou) Co., Ltd., 
Casio, Inc., Casio Canada Ltd., Casio Europe GmbH, 
Casio Electronics Co., Ltd., Montres Casio France S.A., 
Casio India Co., Pvt. Ltd., Casio Singapore Pte., Ltd.
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Introduction

Casio's foundation originates in the invention of the first relay-type calculator in the world 1957, 

a goal that had been set by the Kashio brothers in the days 

when only European- and American-style mechanical calculators were available. 

This invention, which became the basis of digital products 

and underwent numerous technological innovations, has contributed to wide-ranging 

office efficiency improvement in the business world since the years of steep economic growth in Japan.

Furthermore, it bore fruit in the form of a variety of new digital products to hit the global market, 

helping Japan become the nation buoyed by electronics along the way. 

The progress attests to the solidity of the legacy left by Toshio Kashio, the company founder 

- his unwavering belief in "Creativity and Contribution." 

It is also the history of Casio that has met the challenge of each period and the society

 by putting to practice the credo of "contribution to the society through creation of innovative products."

Today, sustainable growth of the society is called for while questions are raised of corporations' social responsibility.

Casio recognizes that its primary duty is to make contributions to the society 

through creation of innovative products while using as the pillar of spiritual support this founder's belief, 

which continues to be at the base of the common commitment of conduct 

for our employees and our corporate culture. At the same time, 

we continuously ask ourselves how we might best fulfill out duties 

to our stakeholders and endeavor to reach our goals.

To Continue to be a Corporation Counted on 
and Trusted by All Stakeholders.*

* All Stakeholders:
Include customers, business partners, investors, shareholders, 
employees, community residents, NGOs, NPOs, mass media, 
financial institutions, researchers and government bodies.

4


