
□Shareholder/investor □Customer □Government official □Supplier
□NPO/NGO □Member of the media □Student/instructor □Resident near a Casio site
□Casio employee or employee family member □Outside investigating or rating organization
□Member of a company or research organization (indicate department area)
□Environment □CSR □Personnel □Purchasing □Legal affairs
□Social contribution □Customer service □Advertising □Accounting □Development
□Manufacturing □Sales □Management planning □Marketing

□Other

Questionnaire for the Casio Corporate Report 2006 (print edition)
CSR Operations Section, Casio Computer Co., Ltd. Place a check beside the responses of your choice.FAX: +81-3-5334-4547

Q1 What is your impression after reading this corporate report?

Q2 Check the item(s) that you found particularly interesting in the report.

Q3 Please share any specific comments you may have about the content of the report.

Q4 How would you rate the corporate social responsibility (CSR) activities of Casio Computer Co., Ltd.?

Q5

1. Corporate report overall
(1) Intelligibility □Very satisfied □Satisfied □Neutral □Very unsatisfied

(2) Report length □Too long □Long □Sufficient □Too short

(3) Design □Excellent □Good □Fair □Poor

□Excellent □Good □Poor □Very poor

2. Content
(1) Corporate Profile □Very satisfied □Satisfied □Neutral □Very unsatisfied

(2) CSR Highlights □Very satisfied □Satisfied □Neutral □Very unsatisfied

(3) CSR Management □Very satisfied □Satisfied □Neutral □Very unsatisfied

(4) Casio and the Market □Very satisfied □Satisfied □Neutral □Very unsatisfied

(5) Casio and the Global □Very satisfied □Satisfied □Neutral □Very unsatisfied
(5) Environment

(6) Casio and Employees □Very satisfied □Satisfied □Neutral □Very unsatisfied

(7) Casio and Society □Very satisfied □Satisfied □Neutral □Very unsatisfied

□Message from the President on Casio’s Social
Responsibility

Corporate Profile
□History of Casio
□Business Overview
□Casio’s Unique Strengths
CSR Highlights
□Research & Development—Next Generation Fuel Cell
□Production—Yamagata Casio Receives 2005 Nikkei

“Monozukuri ” Grand Prix
□Social Contribution—Factory Tours for 10,000 People
□Environment—Initiatives to Help Prevent Global Warming:

Working to Achieve Fiscal 2011 Targets
□European Regulation Initiatives
CSR Management
□Corporate Creed and Charter of Creativity
□Corporate Governance
□Compliance and Risk Management
Casio and the Market
□Responsibilities to Customers—Customer Satisfaction and

Quality Assurance

□Responsibilities to Suppliers—Building Strong Partnerships
□Responsibilities to Shareholders and Investors—Optimum

Shareholder Return and Information Disclosure
Casio and the Global Environment
□Environmental Management Vision
□Casio Environment Charter and Casio Fundamental

Environmental Policies
□Environmental Action Plan, “Clean & Green 21” Initiative
□From Eco-product Design to CSR Design
□LCA Evaluation Report
□Material Balance of Business Activities
□Communication and Disclosure about the Environment
□Environmental Accounting
Casio and Employees
□Creating Employment Opportunities
□Appointing and Effectively Deploying Qualified Workers
□Building a Supportive Work Environment
□Efforts on Occupational Safety and Health
Casio and Society
□Social Contribution Initiatives

Thank you very much for completing this questionnaire. If possible, please provide the following information about yourself (optional).

Gender: □Male   □Female           Age: □Under 20   □20-29   □30-39   □40-49   □50-59   □60-69   □70 or older

What is your relationship to Casio?



Tell Casio What You Think
Thank you for reading the Casio Corporate Report 2006 (print edition). 
The editors of this report have done their best to present the fiscal 2006 CSR initiatives of Casio in a way that is easy to
view and understand. There is always room, however, for improvement.

Casio invites you to provide your valuable opinions, so that they can be incorporated into future CSR initiatives and
reports. Please provide your candid responses to the questions below, and return the questionnaire by fax to the CSR
Operations Section at Casio Computer Co., Ltd.

CSR Operations Section, Casio Computer Co., Ltd.

FAX: +81-3-5334-4547
*This questionnaire is also available for download from the Casio Website. Please fill out the questionnaire, and then fax it to the number above.

Results from the Questionnaire for the Casio Corporate Social Responsibility Report 2005 (59 responses)

Message from Top Management

Discussion on CSR

The Corporate Creed and the Charter of Creativity for Casio

Corporate Governance

Implementation of CSR Management

Compliance

Risk Management

Personal Information Protection

Stable Supply of Products

Research and Development of Next Generation Products

Our Efforts on Quality Assurance

Construction of Strong Partnership

Optimum Profit Returns and Information Disclosure

Casio Environmental Charter and Casio Fundamental Environmental Policies

Environmental Action Plan and Performance

Environmental Management

Environmental Accounting

Material Balance

Green Procurement and Green Purchases

Consideration for the Environment in Product Development

Examples of Green Products

Prevention of Global Warming

Prevention of Air Pollution

Control of Chemical Substances

Reduction of Industrial Water Use and Prevention of Soil and Water Contamination

Reduction of Waste Generation and Landfill Wastes

Consideration for the Environment in the Area of Distribution

Consideration for the Environment in Connection with Packaging Materials

Recovery and Recycling

Response to the WEEE and RoHS Directives

Creation of Employment Opportunities

Appointment and Effective Posting of Qualified Workers

Creation of a Worker-friendly Work Environment

Efforts on Occupational Safety and Health

Social Contribution Activities

Top Message

CSR Management

Market and Casio

Global Environment 
and Casio

Employees and 
Casio

Society and Casio
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54%

41%

41%

27%

27%

24%

19%

27%

19%

53%

31%

20%

19%

25%

29%

25%

25%

20%

25%

46%

14%

27%

20%

12%

10%

17%

14%

20%

25%

24%

24%

37%

47%

14%

64%

Parts of the CSR Report that were particularly impressive or interesting1. Overall Report

2. Contents

Very satisfied 3%Very unsatisfied 5%

Neutral
42%

Satisfied
49%

Very unsatisfied 2% Very satisfied 7%

Satisfied
55%

Neutral
36%

Neutral
52%

Satisfied
38%

Very unsatisfied 2% Very satisfied 9%

Neutral
32%

Satisfied
46%

Very unsatisfied 2% Very satisfied 20%

Neutral
54%

Satisfied
29%

Very unsatisfied 7% Very satisfied 11%

Neutral
46%

Satisfied
39%

Very unsatisfied 4% Very satisfied 11%

� CSR Management

� Intelligibility

� Market and Casio

� Global Environment
and Casio

� Employees and
Casio

� Society and Casio


