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Editorial Policy

The Casio Corporate Report was first published in 
2006, when the previous Corporate Social 
Responsibility Report, which detailed Casio’s social 
contribution and environmental activities, and the 
previous Corporate Profile, which covered Casio’s 
business areas and main products, were combined. 

The 2009 edition of the Casio Corporate Report is 
designed to promote stakeholder* understanding of 
Casio’s activities from various perspectives, by 
reporting on initiatives in each area of operations 
from development and design, to procurement, 
production, logistics, sales, and service.

In particular, the Highlights sections focus on two 
topics: “Going from ‘0’ to ‘1’ to Create New Value in 
the Digital Camera Market” and “Defining 
Environmentally Innovative Craftsmanship.”

Casio values your opinions about its CSR 
initiatives, and treats them as guidance for the 
company’s future activities and reports. Please fill 
out the questionnaire available at the website 
below to let us know your opinions, impressions 
and expectations. 
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Name: Casio Computer Co., Ltd.

Headquarters: 1-6-2, Hon-machi, Shibuya-ku,
Tokyo, Japan

Established: June 1, 1957

President & CEO: Kazuo Kashio

Employees: 3,131 (consolidated: 12,358)

Paid-in capital: ¥48,592 million

Net sales: ¥518,036 million (consolidated)

Operating income: ¥4,016 million (consolidated)

l Period
This report covers fiscal 2009 (April 1, 2008 to March 31, 2009), and also includes some 
information pertaining to fiscal 2010. 
l Issued
October 2009 (Previous publication: October 2008, next publication plan: October 2010)
l Coverage
Some information in this report applies only to the parent company, Casio Computer Co., 
Ltd., while other material refers to the entire Casio Group. Further clarification is provided in 
each case, as needed. The name “Casio” in this report indicates the Casio Group, while 
“Casio Computer Co., Ltd.,” refers only to the parent company. The scope of the 
environmental accounting and impact data in this report includes 10 sites of Casio 
Computer, Co., Ltd., in Japan, 18 group companies in Japan, and 23 group companies 
outside Japan.
l Guidelines Used as a Reference
Environmental Reporting Guidelines (2007 Edition) and Environmental Accounting Guidelines 
2005 issued by Japan’s Ministry of the Environment, and Sustainability Reporting Guidelines 
2006 of the Global Reporting Initiative (GRI). 

Forecasts and Forward-looking Statements
The future forecasts and forward-looking statements published in this report for Casio 
Computer Co., Ltd., and the Casio Group are based on information available at the time 
of publication. These forecasts and statements include potential risk and uncertainty, 
and the reader should be aware that the actual results of business activities may differ 
from these predictions.

For more
information

SRI Indices
In recognition of the CSR efforts of Casio Computer 
Co., Ltd., the company’s stock has been included in 
the following indices for socially responsible 
investment (SRI).

Dow Jones Sustainability Indexes Asia Pacific

Morningstar Socially Responsible Investment Index

Scope of
the Report

n Casio Corporate Report 2009 Reference Material (PDF only) 
Data and reference material pertaining to the Corporate Report. 

               http://world.casio.com/env/report/2009_data.htmlURL

n FY2009 Data by Operational Site (PDF only) 

Environmental performance data for each operational site.

               http://world.casio.com/env/site2008/URL

Corporate Report questionnaire: 
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http://world.casio.com/env/pdf/
report_2009/Casio_Questionnaire_E.pdf

*Stakeholders: Customers, suppliers, investors, shareholders, 
employees, local people, NGOs, NPOs, the public media, financial 
institutions, researchers, the government and other related parties. 

Company Data 
(Data shown here for 
fiscal 2009, ended 
March 31, 2009)
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