
Q&A Summary from Third Quarter Results Briefing for the Fiscal Year Ending March 31, 2026 
 

Date and time: Thursday, January 29, 2026, 17:30 to 18:30 
 
Q: What are the factors behind strong sales in the Timepiece Business? 
A: Sales of both G-SHOCK and CASIO WATCH models were strong. Sales of CASIO 
WATCH models have grown worldwide rather than in specific regions. G-SHOCK has also 
regained popularity among young people as we have focused on promoting existing iconic 
models, and new models also contributed to strong sales through the end of the year. We 
recognize that our marketing successfully captured market trends, leading to an increase in 
sales. 
 
Q: The operating profit margin for the Timepiece Segment is 19%, which is significantly higher 
than in the past. What are the factors behind this increase? 
A: Operating profit margins tend to rise in the third quarter as sales rise due to seasonal 
factors. In addition, G-SHOCK is trending toward recovery, with a high gross profit margin 
that is contributing to operating profit, and while gross profit for CASIO WATCH models is 
lower than for G-SHOCK, this disparity is shrinking due to price increases and other factors. 
Also, as sales promotion expenses and other costs are low, the increase in marginal profit 
due to higher sales is boosting operating profit. These factors combined have resulted in a 
profit margin of over 19%. 
 
Q: What is the outlook for electronic dictionaries and the Sound Business? 
A: The losses in the electronic dictionary business are occurring during the downsizing 
process in line with expectations. In the Sound Business, we are implementing structural 
reforms as we consider our future strategy. We intend to provide information on the future 
again in the next medium-term management plan. 
 
Q: At this meeting, you explained that you will allocate 5 billion of the 25-billion-yen strategic 
investment budget to shareholder returns. What progress is there on the remaining amount? 
A: We explained that, if the 25 billion yen is not used for strategic investment, we will consider 
allocating it to shareholder returns. Based on the progress made in our strategic investments, 
we have allocated 5 billion yen to shareholder returns this time through share buybacks. 
Progress on the remaining amount will be reviewed when our next medium-term 
management plan is formulated, and we will provide further information then. 
 



Q: In the past, the stance on the use of funds has been a rather cautious one, which I think 
has led to the stable Casio of today. Is there any possibility you will change this approach? 
A: We have not been particularly cautious in the past. We have invested quite a lot in new 
businesses and made large-scale investments like SHOCK THE WORLD in the Timepiece 
Business, as well. With regards to M&A, we emphasize PMI and believe it is important to 
scrutinize deals to ensure they deliver solid results within a few years’ time. We are, of course, 
committed to pursuing M&A centered on areas peripheral to our existing businesses, as well 
as other investments aligned with the growth of the group.  
 
Q: I understand that ROIC for the current fiscal year is 6%. Could you explain your current 
target financial indicators? 
A: With regard to target financial indicators, we want to first focus on exceeding 8% in ROE 
as soon as possible. Beyond that, we will aim for 10%. 
 


